
Back to Reality
	 Yes, I will continue the Story of the 
Store, but first, I must share some 
important articles from this morning’s 
reading (Thursday, April 22).	--	Linda

Shaking ouR FiStS at the 
Sky Won't WoRk anymoRe
	 By	Deborah	C.	Tyler.		
	 American	Thinker,	4/22/21
	 Horrible	people,	horrible	events,	
horrible	ideas	strewn	like	rubble	
across	the	charred	landscape	of	this	
devastated	constitutional	republic.		
So	many	horribles,	so	few	para-
graphs	allotted.		Rip	babies	out	of	the	
womb	and	kill	them?		Horrible,	check	
that	one.		Inflict	hormonal	disease	
on	children	because	power-mad,	
God-hating	adults	treasure	the	delu-
sion	that	they	can	lab-create	a	child	
of	the	opposite	sex?		That's	horrible	
and	creepy,	too;	check	that	one.		The	
twirling	kaleidoscopic	horribles	of	the	
destruction	of	God-based,	religiously	
informed	morality	and	its	replace-
ment	by	ego-based,	lifestyle-driven	
anti-morality?		Hot	stuff!		Check	the	
anti-morality	horribilisms	for	sure!
	 Now	I	am	a	proud	horribilist	no	
more.		I	have	lost	heart	for	parade	of	
horribles	essay-writing.	.	.	.
	 Why	are	so	many	right-wing	hor-
ribilists	still	content	to	chronicle	the	
destruction	of	the	Constitution	and	
their	own	liberties	with	no	call	for	
resistance?		Why	do	they	blather	on	
about	restoring	the	Constitution,	the	
rule	of	law,	equal	justice,	blah,	blah	
when	no	path	exists	to	turn	back	the	
hands	of	time	so	radically?		Why	
were	so	many	still	proud	right-wing	
horribilists	eager	to	restabilize	the	
status	quo	following	the	stolen	
election	and	get	things	back	to	a	
comfortable,	freedom-killing	normal?		
Because	despite	conservative	dark-
night	wailings,	the	fame,	wealth,	
and	status	(worldly	and	spiritual)	of	
many	horribilists	are	stabilized	and	
enhanced	by	chronicling	the	destruc-
tion	of	America,	while	sidestepping	
avenues	for	change.	.	.	.
	 The	best	way	forward	as	Ameri-
cans	in	one	national	family	under	
God	is	to	form	a	quasi-secretive	
brotherhood	in	every	county.		It	must	
be	a	union	of	profound	commitment;	
pledged	lifespan	loyalty;	and	fidelity	
to	each	other,	the	Constitution,	the	
moral	ideals	of	Judeo-Christian	
belief,	and	a	celebration	of	the	Ameri-
can	way	of	life.	.	.	.
	 The	purpose	of	the	organiza-
tion	is	to	establish	an	affirma-
tively	discriminatory	socioeconomic	
identity	group	within	America	that	
will	build	its	own	economy	and	cur-
rency.		Only	a	huge,	strong	national	
organization	can	replace	left-wing	
corporations,	associations,	and	
educational	systems.	.	.	.
	 One	great	leader	could	inspire	this	
powerful	reunification	to	enable	the	
American	adventure	to	begin	again.		

The	dark	night	is	not	descending;	
it	is	here.		We	suffer	its	oppression	
every	day.		Once	again,	with	resolu-
tion,	creativity,	and	courage,	we	can	
re-pledge	to	each	other	our	sacred	
honor.	Americans	can	hang	together	
or	hang	separately.

------------------
the PoSt oFFice iS 
SPying on ameRicanS
	 By	Andrea	Widburg.		
	 American	Thinker,	4/22/21
	 Yahoo	News,	which	is	a	hard	left	
partisan	outfit,	committed	an	act	of	
journalism	this	week:	it	discovered	
that	the	United	States	Post	Office	has	
been	running	a	"covert	oper-
ations	program"	to	monitor	
Americans'	social	media	
posts	for	inflamma-
tory	information.		That	
sounds	like	a	bipartisan	
sin	of	officiousness	
that,	despite	the	public	
nature	of	many	posts,	
can	leak	into	being	a	
Fifth	Amendment	violation.		
However,	when	you	dig	more	deeply	
into	the	article,	you	discover	that	the	
Post	Office	is	concerned	only	with	
"right-wing"	inflammatory	information.
	 Here's	how	Yahoo	describes	the	
program:	
	 The	law	enforcement	arm	of	the	
U.S.	Postal	Service	has	been	quietly	
running	a	program	that	tracks	and	
collects	Americans'	social	media	
posts,	including	those	about	planned	
protests,	according	to	a	document	
obtained	by	Yahoo	News.
	 The	details	of	the	surveillance	
effort,	known	as	iCOP,	or	Internet	
Covert	Operations	Program,	have	
not	previously	been	made	public.	
The	work	involves	having	analysts	
trawl	through	social	media	sites	to	
look	for	what	the	document	describes	
as	"inflammatory"	postings	and	
then	sharing	that	information	across	
government	agencies.
	 .	.	.	every	time	you,	a	conserva-
tive,	write	or	post	anything	on	a	
social	media	site,	the	Post	Office	is	
watching	you.
	 If you read the entire article, the 
author shows how the Post Office 
tracking is targeting conservatives in 
particular.	--LG

------------------
Randy Thomasson, SaveCalifornia.
com, 4/21/21 (2 articles):

What’S haPPening 
With the gavin 
neWSom Recall?
	 The	corruption	of	California's	Dem-
ocrat-controlled	government	sparked	
a	rebellion	by	its	oppressed	People.	
So	victimized	Californians	signed	
petitions	to	recall	the	Tyrant-in-Chief	
Gavin	Newsom.	Enough	signatures	
were	turned	in	by	the	March	17,	2021	
deadline.	But	why	haven't	you	heard	
anything	since?
	 On	November	17,	2020,	the	

California	Secretary	of	State	ordered	
all	58	California	counties	to	report	
by	April	19,	2021	the	latest	Newsom	
recall	signatures	they've	counted.	
Yet	there	is	no	report	from	counties	
or	from	the	Secretary	of	State	on	the	
SOS	website	Tuesday	or	today.	.	.	.
	 Right	now,	the	Democrat	estab-
lishment	might	be	simply	dragging	
its	feet	over	what	it	considers	"bad	
news"	(the	recall	qualifying).	We'll	
give	them	until	the	end	of	this	week	
to	do	their	simple	calculation.
	 Some	encouraging	recall	news	is	
that	SB	663	by	anti-Democracy	Dem-
ocrat	state	Senator	Josh	Newman	

has	been	dropped,	due	to	
strong	pressure	from	

the	Recall	Gavin	
Newsom	cam-
paign,	which	lob-
bied	hard	against	
it.	The	bill	would	
have	permitted	
politicians	who	

are	being	recalled	
to	get	the	names	

and	addresses	of	recall	
petition	signers	(which	would	allow	
them	to	post	names	and	addresses	
online).	In	today's	domestic-terrorist	
cancel	culture,	you	have	security	with	
SaveCalifornia.com,	which	keep	our	
donors'	information	private.	We're	the	
polar	opposite	of	what	you	get	with	
Democrat	politicians!

------------------
Study ShoWS Face 
maSkS aRe uSeleSS 
and haRmFul
	 As	you	know,	Big	Pharma,	
Big	Government,	Big	Media,	
and	Big	Tech	are	hiding	the	
truth	about	mask	effectiveness,	
telling	you	to	just	obey	and	
mask	up	whenever	they	order	
you	to	do	so.
	 Yet	published	on	the	website	of	
the	National	Center	for	Biotech-
nological	Information	(NCBI),	
which	is	part	of	the	National	Insti-
tutes	of	Health	(NIH),	is	evidence	
that	destroys	claims	that	face	masks	
for	the	general	public	are	effective	at	
blocking	Covid	(or	other	viruses).
	 The	study,	authored	by	Dr.	
Baruch	Vainshelboim	of	Stanford	
University	and	published	by	the	
medical	journal	Medical	Hypothesis,	
is	carefully	documented.	.	.	.
 According to the current knowl-
edge, the virus SARS-CoV-2 has a 
diameter of 60 nm to 140 nm [nano-
meters (billionth of a meter)], while 
medical and non-medical facemasks’ 
thread diameter ranges from 55 µm 
to 440 µm [micrometers (one millionth 
of a meter), which is more than 1000 
times larger. Due to the difference in 
sizes between SARS-CoV-2 diameter 
and facemasks thread diameter (the 
virus is 1000 times smaller), SARS-
CoV-2 can easily pass through any 
facemask. . . .
 Wearing facemasks has been 

demonstrated to have substantial 
adverse physiological and psycholog-
ical effects. These include hypoxia, 
hypercapnia, shortness of breath, 
increased acidity and toxicity, activa-
tion of fear and stress response, rise 
in stress hormones, immunosuppres-
sion, fatigue, headaches, decline in 
cognitive performance, predisposition 
for viral and infectious illnesses, 
chronic stress, anxiety and depres-
sion. Long-term consequences 
of wearing facemasks can cause 
health deterioration, developing and 
progression of chronic diseases and 
premature death. 

------------------
PuniShing PeoPle FoR 
holding the WRong Po-
litical vieWS: aRe 'Woke' 
comPanieS coming FoR 
chRiStianS? 
Dale	Hurd,	CBN	News,	4/20/21
	 Corporate	America	is	"woke."	
"Woke"	means	being	aware	of	al-
leged	social	injustice.	So	instead	of	
just	pitching	their	products,	com-
panies	today	are	pitching	political	
causes.	Liberal	political	causes.	
Shampoo	makers	like	Pantene	used	
to	run	commercials	about	shampoo.	
Now	they're	showing	lesbian	parents	
helping	a	biological	boy	become	a	
girl.	Dove	is	celebrating	women's	
different	body	types.	Vaseline	is	
"fighting	for	equity	in	skincare."	The	
gay	agenda	now	has	the	support	of	
the	Oreo	cookie.	And	Burger	King	is	

warning	that	bovine	flatulence	from	
the	cows	it	depends	on	for	burgers	
is	causing	climate	change.	Stephen	
Soukup,	author	of	The Dictator-
ship of Woke Capital: How Political 
Correctness Captured Big Business,	
says	corporate	America	believes	you	
need	to	be	trained	on	how	to	think	
correctly	about	social	issues.	"This	is	
a	continuation	of	a	trend	in	American	
history,	of	an	elite	ruling	class	that	
believes	that	they	know	better.	And	
that	they're	taking	care	of	the	poor,	
stupid,	American	people	who	don't	
understand	what	they	really	need	
and	what	they	really	want	and	what's	
really	best	for	them,"	Soukup	said.

(Links	for	some	of	these	articles	will	
be	available	on	our	website,	www.
lucernevalleymarket.com.)

	 	 	 	

• lucerne valley market
• “do it Best” hardware 

•  Wash n Shop 
• crossroads center

e-mail	address:	Market.Hardware@
lucernevalleymarket.com

website:	lucernevalleymarket.com
Proud to be a member of Lucerne 

Valley Chamber of Commerce

limitS & multiPle PRicing
Please, unless otherwise indicated, ON AD 
ITEMS  NO MORE THAN 6 TOTAL (including all 
flavors or varieties) OF ANY ITEM, PER FAM-
ILY, DURING THE AD PERIOD, AT THE SALE 
PRICE, except in produce and meat, which are 
limited to normal retail quantities, or which carry 
limits specifically stated.  Sorry, we must reserve 
the right to further limit or refuse sales.
ON MULTIPLE PRICING, when purchasing items 
in quantities more or less than the multiple stated, 
the register is built automatically to charge the 
“each” price times the quantity.  (Example: Price 
of item is 3/$1.  The price of: one = 34¢,  two = 68¢,  
three = $1,  four = $1.34,  five = $1.68,  six = $2.00).

Hardware & Variety
ad effective 4/29/21 to 5/5/21.   Supplies limited to stock on hand.

Echo REcycling
760-220-4232

On the Northeast side of the parking lot.
open mon. - Sat. 9am - 4Pm

Closed for Lunch Noon to 1PM.
Closed Sunday

aluminum cRv ..... $1.65lb

#1 Plastic cRv ...... $1.28lb
 Pricing good thru May 5, 2021

          SeRviceS at
  cRoSSRoadS centeR
LUCERNE VALLEY MARKET  
  & HARDWARE                           

248-7311

WASH N SHOP COIN LAUNDRY   248-7311

FIRST FOUNDATION BANK   248-2717

DR. ASHOK MELVANI M.D.   248-1070

 ECHO RECYCLING   760-220-4232

AT THE SERVICE COUNTER  In the store
• COPIES     • FAX SERVICE   
• PACKAGE EXPRESS -- UPS only
• PAYMENT STATION SCE, Frontier & Verizon

PRESCRIPTION DELIVERY   242-4900
  Rancho Drugs – Tues. 11AM,  Wed. & Fri. 2PM

to knoW moRe aBout thoSe 
Who SPonSoR thiS StoRe;  
See http://thenewlightcls.com 

Scotts
Premium
top Soil

Top	soil	containing	a	premium	blend	of	organic	materi-
als	plus	peat	moss	for	improved	root	development.	
Ideal	for	all	purpose	soil	planting,	seeding,	hole-filling	
and	dirt	leveling.	In	Aisle	3B	and	Holiday	Lane.		#743242

$249

We will be giving you other information in this space until the 
hardware shortages caused by China virus, etc. have normal-

on the PoRcheS
     at the StoRe
Sat,	May	1,	10A-2P,	Sale 

WoRm Race SPonSoR-
ShiPS,	by	L.V.	Roadrunners.		
$10	per	worm,	you	name	it!		
The	racing	worms	are	coming	
from	all	over	the	country.		The	
race	is	May	7th.

Lucerne Valley's

Mega Swap 
Meet!

may 1, Saturday
8am to 3pm

Jack O Landia	--	
	 760-220-6040
Cadillac Antiques	--	
	 760-278-1885
Cafe 247	--	
	 951-751-1039 
Henry’s Bargains	--
	 760-524-8519
L.V. Chamber of  
 Commerce			-- 
	 562-522-8775
Lucerne Valley Market & 
 Hardware			-- Sold out

Sponsored by 
L.V. Chamber of Commerce

----------------------
The LV Garden Club is 

planning to have their an-
nual sale on May 1st in the 

LV Market parking lot!

SPECIAL ANNOUNCEMENTS

LVEDA Meeting
(Lucerne	Valley	Economic	
Development	Association)	

Wed. may 5, 5 Pm.
at the Moose Lodge
on	Foothill	Road,	just	west

of	Tradepost	Road.	
Probably	outside	patio.
Food	service	available.

•	Presentation by Red cross:		
What	they	are	doing	during	Covid;		

How	to	make	homes	safer;	Red	
Cross	trailer	at	the	Sheriff	Substa-

tion;	Interaction	with	CERT	and	
HELP;	Logistics	for	using	the	High	
School	as	an	emergency	shelter,	

etc;	Other	resources	like	our	
market,	churches,	Senior	Center,	
etc;	How	the	community	can	help	
the	Red	Cross	during	a	disaster;	
&	Updating	our	Lucerne	Valley	
Disaster	Preparedness	Plan.	

•	Reports from Sheriff dept. and 
chP:	on	illegal	marijuana	grows.		

•	Status	of	our	attempts	to	get	
an	emergency,	legislative fix 

to Prop. 64	which	caused	
our	problems.

•	Status	of	any	road	work	and	
improvements.

From the
lv RoadRunneRS

	 It	may	be	time	to	explain,	in	non-
foolish	terms	how	the	race	is	held	
and	the	way	we	work	to	hold	our	
most	successful	fundraiser	to	date.	
I	will	attempt	to	do	this	without	the	
nonsense	usually	accompanying	
these	worm	alerts.
	 It	takes	17	Roadrunner	volun-
teers	to	make	the	worm	race	day	
a	success.	We	make	ten	circles	
(each	circle	is	18	inches	across)	
on	the	floor	of	the	cafeteria.	We	
have	four	or	five	handlers	(6th	
grade	students)	at	each	circle.	
Each	handler	has	a	small	juice	cup	
with	a	worm's	name	on	it.	There	
is	an	adult	volunteer	at	each	circle	
to	maintain	order	and	see	that	the	
worm	is	not	touched	after	placing	

it	in	the	center	of	the	track.	At	the	
signal	the	worms	are	placed	in	
the	center	and	the	race	is	on!	The	
worm	crawling	out	of	the	circle	
first is declared the winner and is 
sent	to	the	winners	table	to	wait	for	
the finals. From that point on it is 
simply	a	matter	of	elimination.	The	
final	winners	are	then	run	again	
to	see	who	will	be	the	champions.	
The	top	five	handlers	are	named	
the	champions.	All	five	winners	
(handlers)	are	given	an	envelope	
containing	$20.	The	sponsors	of	
the	winning	five	runners	(worms)	
are	presented	with	a	lovely	plaque	
stating	The	Great	American	Worm	
Race----placement	in	order	of	their	
win----and	the	date	of	the	race.
	 That’s	the	general	order	of	race	
day	but	a	lot	goes	into	making	it	
happen.	Businesses	in	town	and	

individuals	sponsor	a	worm	and	
pay	a	fee	of	$10	for	sponsoring.	
The	worm	must	be	named	by	
said	individual.	About	3	to	4	days	
before	the	race,	members	of	the	
worm	commission	visit	the	class-
rooms	of	the	6th	grade	students.	
The	students	are	told	what	to	
expect	on	race	day	and	intro-
duced	to	a	few	of	the	worms	we	
take	with	us.	This	system	works	
well	for	us	in	the	Roadrunners	as	
we	get	new	handlers	each	year	
and	the	students	look	forward	to	
participating	in	this	adventure.	We	
are	very	fortunate	to	have	a	lady	
who provides fishing worms to the 
market	and	donates	nite	crawlers	
to	us.	She	is	known	as	The	Bait	
Lady	and	so	far	the	contestants	
have been of the finest quality. 
We	are	most	grateful	to	her.	Our	

own	Lucerne	Valley	Market	plays	
a	huge	part	in	the	race	events.	We	
sell	sponsorships	from	the	porch,	
have	our	bake	sales	there	and	
they	are	the	source	of	a	good	deal	
of	the	warped	humor	surrounding	
the	race	and	its	participants.
	 We	always	hope	to	be	able	to	
race	at	least	125	worms	on	race	
day.	The	money	we	receive	from	
the	race	goes	to	funding	the	activi-
ties	we	hold	during	the	year.	We	
send	a	child	to	Science	Camp,	
donate	$600	to	the	scholarship	
fund	at	the	high	school,	do	the	Eas-
ter	Egg	hunt,	the	Tailgate	Trick	or	
Treat,	The	Community	Christmas	
Party	and	last	year	we	provided	
Christmas	for	210	of	our	less	fortu-
nate	Lucerne	Valley	children.

20th annual great american

WORM RACE!

  

Desert Crossroads 
Garden Club’s 
Annual Sale
8am til 2pm 

Water Wise Plants & more
Here	at	Lucerne	Valley	Market	&	Hardware	

on	the	north	side	under	the	pine	tree.

May 1

Saturday

Are YOU
Woke?


